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-- - “King Kong” Feature film by Peter Jackson
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03 - ,The Pianist* Feature film
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04 - ,Das Wunder von Bern“ Feature film
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-- - “Das Wunder von Loch Ness” TV Feature
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-- - Hui Buh“ Feature film
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-- - ,The Chronicles of Narnia: Prince Caspian“ Feature film
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18 - “Sophie Scholl — Die letzten Tage” Feature film
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-- - ,Lilly the Witch* Feature film
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-- - ,Das total verriickte Wunderauto” TV film
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05 - ,Jungers Ju-52" in-house test
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10 - ,Entertainment XXL" campaign for the German TV station ProSieben
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-- - ,11833 Telefonauskunft* campaign for the German Telekom
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-- - ,Fruchtzwerge Space" commercial for Danone
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-- - ,Jackson’s for Bundesliga“ for Premiere Pay TV
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